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FOREWORD  

Tourism sector is one of the fastest growing industry in Namibia considering its 

contribution towards the Gross Domestic Product (GDP), hence it has been 

identified as a strategic sector in the National Development Plans with promise 

for growth and job creation by the Government. 

 

 In order for the Namibian tourism sector to continue growing, developing and to 

be sustainable yet competitive, it is imperative for the Government and its 

stakeholders to have up-to-date, reliable, and comprehensive information on travellers to Namibia. The 

Ministry is task to compile Annual Tourist Statistical Report. These reports aim to shed light on the 

characteristic tourist arrivals such as nationality, length of stay, purpose of visit and mode of travel, and key 

source markets.  

 

The 2019 tourist statistical report highlight a slight increase of 1.3% of 1,681,336 foreign travelers to Namibia 

as compared to the previous year (2018). The tourist arrivals increased with a 2.5% from 1,557,279 in 2018 to 

1,595,973 in 2019.  

 

Base on the analyses Namibia needs to keep up the momentum for further development of tourism, to move 

away from seasonal destination into an all-year destination. Therefore its advisable for all stakeholders to 

increase their efforts towards making Namibia a preferable destination.   

 

Therefore it is my honour to officially present the 2019 Annual Tourist Statistical Report. 

 

 

 

 

Hon. Pohamba Shifeta (MP)  

Minister of Environment, Forestry and Tourism 
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EXECUTIVE SUMMARY  
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TOURIST ARRIVALS 
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7,505 

(0.4%) 
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Objectives 
 
The tourist statistical report depicts the flow of tourist arrivals in Namibia per annum. 
 
The main objective of this report is to provide up to date statistics to all tourism stakeholders. These statistics are 
relevant for planning, budgeting and evaluation of tourism programmes and projects as well as for the general 
purposes. The key users of tourism statistics include the Government of the Republic of Namibia (GRN), the 
Namibia Tourism Board (NTB), Namibia Statistics Agency (NSA), the Bank of Namibia (BoN), and National 
Planning Commission (NPC), Federation of Namibia Tourism Association (FENATA), research institutions, NGOs, 
donors, universities and the general public. 
  
Report sections 
 
The first section of this report contains comprehensive statistics presented in graphic formats that include foreign 
arrivals profile; tourist arrivals profile; tourists arrivals by region, purpose of visit, intended length of stay, gender, 
age group, point of entry, mode of travel and seasonality of travel.  
  
The second part is an Annexure containing detailed statistical tables covering information on tourist profiles. 
  
Key Concepts and Definitions 
 
Foreign Tourist  
 
A foreign tourist is defined as ñany visitor travelling to a country other than that of his/ her residence but outside his/
her usual environment for more than 1 night but less than 12 months and whose main purpose of visit is other than 
the exercise of an activity remunerated from within the place visitedò. This is the United Nation World Tourism 
Organisation (UNWTO) definition used to identify who is a foreign tourist visiting Namibia. 
  
Country of Residence 
 
The country of residence is one of the key criteria for determining whether a person arriving in a country is a 
ñvisitorò or ñother travellerò, and if a ñvisitorò whether he/she is a national or overseas resident. The underlying 
concept in the classification of international visitors by place of origin is the country of residence, not their 
nationality. Foreign nationals residing in a country are assimilated with other resident for the purpose of domestic 
and outbound tourism statistics. 
  
Purpose of Visit 
 
The main purpose of a tourism trip to a country (or place) is defined as ñthe purpose in the absence of which the 
trip would not have taken placeò. It is determined by the main activities in which the visitors has been or will be 
involved during the trip at destination. The main purpose of the visit for the tourists are classified into four 
categories, which are: Visiting Friends/Relatives, Holiday, Business, and Other (those reason that did not fall under 
the other three categories). 
 
The above definitions and classifications were applied in this study and, being internationally accepted, 
will allow for global comparison of Namibiaôs tourism statistics. 

INTRODUCTION  
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LIST OF ACRONYMS  

B&Bééééééééééééééééééé.ééééééééééééééééééééé..Bed and Breakfast  

BoNééééééééééééééééééééééééééééééééééééééééé...Bank of Namibia  

ETEAééééééééééééééééééééééééééééé..Emerging Tourism Enterprises Association 

FENATAééééééééééééé...ééééééééééééééFederation of Namibia Tourism Association  

GDPééééééééééééééééééééééééééééééééééééééGross Domestic Product 

GRNééééééééééééééééééééééééééééééé.Government of the Republic of Namibia 

HANééééééééééééééééééééééééééé.........................Hospitality of Association Namibia 

HKIAééééééééééééééééééééééééééééééééé.Hosea Kutako International Airport 

MEFTéééééééééééééééééééééééééééMinistry of Environment, Forestry and Tourism      

MHAISSééééééééééééééééééééé..Ministry of Home Affairs, Immigration, Safety and Security 

NACOBTAééééééééééééééééééé.ééééé..Namibia Community Based Tourism Association 

NGOéééééééééééééééé...ééééééééééééééééé..Non Governmental Organisation 

NPCééééééééééééééééééééééééééééééééééé.National Planning Commission  

NSAééééééééééééééééééééééééééééééééééééé.Namibia Statistics Agency    

NTBéééééééééééééééééééééééééééééééééééééé..Namibia Tourism Board  

NWRééééééééééééééééééééééééééééééééé.éééé..Namibia Wildlife Resorts 

TSAééééééééééééééééééééééééééééééééééééé...Tourism Satellite Account 

UKéééééééééééééééééééééééééééééééééééééééééé..United Kingdom 

UNWTOééééééééééééééééééééééééééééUnited Nations World Tourism Organisation  

USAéééééééééééééééééééééééééééééééééééééé.United State of America  
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FOREIGN ARRIVALS PROFILE  

&ÉÇÕÒÅ ρȡ &ÏÒÅÉÇÎ ÁÒÒÉÖÁÌÓ ÂÙ 9ÅÁÒÓȟ ςπρτ  - ςπρω 

&ÉÇÕÒÅ ςȡ &ÏÒÅÉÇÎ ÁÒÒÉÖÁÌÓ ÂÙ ÃÁÔÅÇÏÒÙȟ ςπρψ  - ςπρω 

In 2019, a total of 1,681,336 foreign travelers visited Namibia as compared to a total of 1,659,762 in 2018, which 

represents a 1.3% increase over the period. The foreign arrivals category was made up of 94.9% tourists, 3.3% 

same-day visitors, 1.4% returning residents and others 0.4%. Apart from the slight increase recorded in 2019, the 

average growth over the last four years (2015 to 2018) has been modest below 4%. The slow growth may be 

attributed to various global factors such as world financial crisis and due to limited marketing efforts. This could be 

attributed to fact that source markets had reached their peak that leave NTB to venture into new potential markets 

such as the Asia, Australia and Middle Eastern markets.  

 

Over the years, the foreign arrivals figure had been dominated by travelers from Angola mainly seeking medical, 

shopping and visiting family and friends (VFR). In 2019, 36.1 % of Angolan travelers made up the total figure of 

foreign arrivals into Namibia. While travelers from Brazil and Russia recorded the lowest, amounting to 0.2% and 

0.3% respectively.  
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&ÉÇÕÒÅ τȡ 4ÏÕÒÉÓÔ !ÒÒÉÖÁÌÓ  - 'ÒÏ×ÔÈ 2ÁÔÅȡ ςπρτ - ςπρω 

&ÉÇÕÒÅ σȡ 4ÏÕÒÉÓÔ !ÒÒÉÖÁÌÓ ÂÙ 9ÅÁÒȡ ςπρτ- ςπρω 

The tourist arrivals recorded a slight increase of 2.5% from 1,557,279 in 2018 to 1,595,973 in 2019.  Figure 4 

indicate the peak of 12.2% in 2014 which is a result of the significant marketing efforts achieved during the 

Adventure World Travel Summit (AWTS). Thereafter there is a significant decline which is due  to marketing budget 

reduction of the Namibia Tourism Board (NTB) over time. It is forecasted for tourist arrivals to increase by 3.4% in 

2020, however; due to the COVID-19 pandemic global outbreak, the foreign arrivals will be negatively affected. The 

total number of tourist arrivals was dominated by arrivals from Angola, South Africa and Zambia which accounted 

for 36.1%, 16.9% and 15.4% respectively. The figure from the European markets decreased by 16.4% as 

compared to 1.9% decrease in 2018. While African markets increased with 7.5% and other regions had increased 

by 5.6%. The Namibian tourism is well known for its big five wildlife, endless horizon and multiple cultures.  
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&ÉÇÕÒÅ υȡ /ÖÅÒÓÅÁÓ 4ÏÕÒÉÓÔ !ÒÒÉÖÁÌÓ ȡ ςπρτ - ςπρω 

As from 2014 to 2017, Namibia observed a significant growth in the overseas tourist arrivals, from 2018 and 2019  

the country start to observe a decline of 3.8% and 12.1% in the overseas tourist arrivals  respectively. The 2019 

figure might be attributed by the arrivals from the European markets which shows a decrease of 16.4% in 2019 as 

compared previous years.  

b¢. 


